Annals of R.S.C.B., ISSN:1583-6258, Vol. 25, Issue 4, 2021, Pages. 20107- 20115
Received 05 March 2021; Accepted 01 April 2021.

Online Shopping SystemMultimedia system and apps

1Seema Kashyap, ?Shilpa Yadav, 3Satyam Nigam

123BCA, School 0f Computlng Science And Engneearing,
Galgotias University Greater Noida, 1ndia

Abstract-Online shOpping is the prOcess whereby cOnsumers d1rectly buy g00ds Or services frOm a seller in
real-tlme, withOut Over the Internel. It 1s a form Of electrOnic commerce. This prOject is an attempt to provide
the advantages Of Online shOpplng to custOmers of a real shOp. It helps buying the prOducts in the shOp
anywhere thrQugh 1nternet by uslng an andr01ld device. Thus, the custOmer will get the service Of online
shOpplng and hOme delivery from hls favourlte shOp.
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INTRODUCTION:

Online shOpplng (the known as e-tall from “electrOnic retail” or e-shOpplng). Is a form of
electrOnic ~ cOmmerce  which permits buyers t0 straightfOrwardly purchase prOdu-cts or
servlces frOm a seller Over the Web uslng a web brOwser.

Other names are: e-web-stOre, e-shOp, e-stOre, web-shOp, onllne stOre, online stOre front and
virtual stOre. MObile cOmmerce (Or m-commerce) Obtaining frOm an internet retailers
mobile optimised online location or app. An Online shOp evOkes the physlcal simllarity Of
buylng items or services at a brlcks-and-mOrtar retailer Or shOpplng center$ the meth0d is
called busine$$-to-cOnsumer Online shOpplng. With1n the case where a cOmmerce buys from
another business the method is called business-to-busine$$ Online shOpplng lhe blggest Of
these Onl1ne retailing corporation$ are Allbaba, Ama#on.com, and eBay.

1n March 1980 he went On t0 launch Redifon’s Office RevOlution, which allowed consumers,
customers, agents, distributOrs, $ uppllers and service companies to be cOnnected On-line t0
the corpOrate systems and allOw business transactiOns to be cOmpleted electrOnically in real-
tlme.

Overview: Online Shopping System
Thls $ystem  includes 1ts claim databa$e tO be kept up. As the pOints Of
interest almOst the items are put ~ away withln  the databa$e. = The  Server handle is
fOr managlng with the custOmer’s detail and the thlngs that
are di$patched t0 distinclive areas ba$ed On the adder$es given by the client

The applicatiOn plan cOntains two mOdules One is for the cllents who wish t0 purcha$e the
artlcles. And anOther is fOr the stOre proprietOrs whO keep up and Overhauls the data with
re$pect to the arlicles and almO$t the custOmers. The end-user to utilize this itemis the
commoOn individuals fOr whOm the application is tO be facilitated Onthe netand the
admin keeps up the databa$e.
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A$ befOre 10ngas, the authOrized wOrk fOrce nOurishes the signlficant infOrmation int0
the frameOork, a few repOrts are created ba$ed on the security arrangemen1 ulilized.

Future SCOPE:

Online shOpplng framewOrk glves a 24x7 benefil, that'$ clients can surf the site, put Orders
anytlme they wish t0. MOreOver, the cOnveyance framewOrk works 24x7 hOurs a week.

In case shOps are giving an lnternet entry where thelr clients can enjOy simple shOpplng
frOm anyplace, the shOp$ won’1 be 10sing any mOre custOmers tO the trend1ng Online shOps
such as flipcarl or e bay.

$ince the application i$ accesslble withln the SmartphOne it is effOrtlessly Open and
always accesslbleit can be dOne.

Once mOre, return Or trade will be simple slnce the cOnveyance by can 1ndeed dO it as the
$tore i$ nearby. Including a chat bOx fOr Open advantage i$

additiOnally a awesOme thOught thrOugh which individuals can straigh1fOrwardly have

a discussion wlth a few authOrities with re$pect t0 any sOrt of inquirie$.

Limitation: Online Shopping System

This application does not have a built-in check out prepare. This application does not
have highlights by which client can set cost ranges for products and get cautions once
the cost comes to the specific extend.

1. Fakesin online shopping Extortion in online shopping is the greatest drawback of
online shopping.

Delay within the conveyance.

You can't touch the item.

You cannot deal.

Hidden costs and shipping charges.

Lack of interaction.

Returning the item.

No oo

System Analysis Functional and Non-Functional Requirements:

Requlred slte 1s t0 give Onllne subtleties tO The clients Of The predefined items. 1he
framework ought to fulfill the accompanying necessities:

GENERAL Description:

e Verify user

e ShOw items And thelr subtleties W1th many Different.
e Site ought to have the option to enlist new client.

e Examination:

e Verify client dependent on username and secret phrase.
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e Monitoring client movement.
e Keeping up the recOrd of items.

External Interface Requirements:
SOFTWARE RECUIREMENTS:

1) Operating System: window 7 with the JVM (Java virtual machine) to run the application.

1) Oracle 10g: It is the server that delivers a flexible and cost effective relational database
platform to build robust on demand business applications.

2) JDK 6: It is the java development tool kit it contain all the directories of the java classes
and JVM environment.

3) Apache Tomcat 5.5 severs: The most official JSP container called Tomcat. apache
TOmcat 1s A WEB COntalner DevelOped At The ApachE SOftware fOundat10n.

4) HTML: 1t 1s a client Side Scripting language.

5) JSP: Itisa server side Scripting language.

6) Frontend tool: html, JSP, JDK 6, Tomcat server

7) Back end tool: oracle 10g

Hardware Requirement
PROCESSOR: INTEL(R) CORE(TM) i3cpu M370@2.40GHz
MEMORY (RAM): 3.00GB
SYSTEM TYPE: 32-B1T OPERATLING SYSTEM
HARD DISK: 500GB

Non Functional Requirement
e SysTem shOuld be able t0 handle D1fferent users.
e L0Ogln by UserName, passwOrd shOuld be incorporated wherever necessary.
e ShOuld be cllent Frlendly And D1splay slmple tO get 1t Blunder Messages.

Reliability: The reliability Of the general $0ftware relies upOn the separate cOmpOnents. The
impOrtant pillar Of reliability of the device 1s the backup Of the databa$e that is constantly
malntained and up t0 date to mirrOr the maximum late$t change$.

Availability: The devlce needs t0 be t0 be had in any re$pect times, thal means the persOn
can get entry t0 it the use Of an internet brOwser, best limited vla way Of means Of the dOwn
time Of the server On which 1he device runs. 1n case Of a Of a hardware failure Or database
cOrruptiOn, a alternative web page may be shOwn.

Maintainability: A industrial database is used fOr retainlng the databa$e and the $oftware
server 100ks after the $ite. In case Of a failure, a re-initializatiOn Of this system may be
completed
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Performance

The framewOrk will be utilized by numerQus clients and may develOp Over the 10ng hall.
Essential estimate$ $hould be taken t0 make the framewOrk as quick as cOuld reasOnably be
expected.

TechnOlogles:-

The segment L1st all The advance$ fOr The Online framework. Thls undertaking 1s a
Electronic Appllcatl0n that 1s Created 1N

Asp.Net Havlng SQL-SERVER As backend.

InfOrmat10n base plan (SQL worker 2008 r2)

Info plan (Asp.net wlth C Sharpe.)

SOFTWARE: SYSTEM ATTR1BUTES:

ClIENT S1DE:
.net framewOrk, WEB brOwser, Operatlng SYSTEM whlch SuppOrts The
AfOrement10ned.

Usablllty: The connections ARE AccOmmOdated each structure. THE client 1S encouraged
t0 see

Furthermore, make sections 1n THE structures. Approvals are given 1n Each fleld t0 malntaln
a strategic distance from conflicting or invalid section in the information bases. A few
structures comprises. Hyper Links, which gives further subtleties.

Securlty: APPLICAT1ON willl AllOw Only valld Users tO Access the system. Access t0 Any
Appllcatl0On ResOurCe wlll Depend UpOn user’s DeslgnatlOn.. Securlty 1s based UpOn the
1ndlvldual username And passwOrd.

Portabll1ty: The AppllcatlOn 1s created in asp.net. 1t is versatile tO Other working framework
gave .net framewOrk is accessible fOr The 0S , as the data set 1s Make sql1 SERVER, pOrtlng
The data set t0 AnOther 1NfOrmation base worker wOuld Requlre sOme advancement exertion.

Accpectance criteria:
e An easy to understand interface with legitimate menus.
e Data move ought to be precise and within a sensible measure of time remembering the
organization traffic.
e The framework ought not permit passage of copy key qualities.
e System ought to can create value-based Logs to keep away from any unplanned LOst
Of information.
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objectlves: Online Shopping System

TO prOvide an andrOid applicat10n for Online shOpping of prOducts in an existing shOp to
prOvide a Online shOpplng web site fOr the $ame $h0p.

Character$titcs Of the prOpOsed system:
The web appllcat10n has fOllOwlng highlights:

« in contrast with the current framework the prOpOsed framework will be less tlme
burning-through and 1s mOre effective.

examlnatl0n will be extremely simple 1n prOpOsed framework as 1t 1s mechanized.

* the prOpOsed framewOrk 1s security as n0O 0dds Of 10ss Of information all things considered
subject to the director as it .

Input And Output Design:

Input design is the link that ties the information system into the world of its users. The input
design involves determining the inputs, validating the data, minimizing the data entry and
provides a multi-user facility. Errors entered by the data entry operators can be controlled by
input design. The user-originated inputs are converted to a computer-based format in the input
design. Input data are collected and organized into groups of similar data.. All the input data
are validated and if any data violates any conditions, the user is warned by a message. If the
data satisfies all the conditions, it is transferred to the appropriate tables in the database. In this
project the student details are to be entered at the time of registration. Output design is a very
important phase since the output needs to be in an efficient manner. Efficient and intelligible
output design improves the system relationship with the user and helps in decision making.
Allowing the user to view the sample screen is important because the user is the ultimate judge
of the quality of output

Analysis and design: online shopping system

Context Analysis Diagram:
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DFD(data flow diagram):
A Data Flow Diagram (DFD) is a structured analysis and design tool that can be used for

flowcharting. A DFD is a network that describes the flow of data and the processes that change
or transform the data throughout a system.

First level DFD dlagram:
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Second level (for customer) dfd diagram:

LEVEL 2 (For Customer)

Database (E-Model):

E-Diagram:
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ReasOn fOr cOnsummer Online shOpping:
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Reasons consumers shop online
instead of in stores

Canvenience of not
going to shops 39%
everything in once place 0 . Push from offline
To locata hard to find items B Ease of selection
Free shippin
awacovs P
Only aption to buy
Products are not sold in
my city/country
To avoid checkout lines
Source: Global Online Consumer
Report, XPMG International, 2017

The web has opened so numerous openings for doing trade online,
and e-commerce is one of the foremost well known ones. Not as it were does it require low
investment, itreally may be asortof business that does not require a full-time
commitment, particularly on the off chance that you're offering a restricted number of items.
You fair make an internet nearness and advance the commerce here and there utilizing both
free and paid methods. However, as each trade, it has its positive and negative sides. In the
event that you need to attain victory, you'll got to make an organized methodology which is
based on practical objectives and comprehensive investigation of the advertise.

online shopping based on our overview are the understudies of Founded of Computing Thinks
about since of  their field atinnovation; since online based markets tend
to discharge contraptions that are beat of the line and reasonable, understudies get all the
opportunity they seem get to buy those on online.

Since it is exceptionally helpful and push free, it’s moreover reasonable and
can discover parts of things in there.

Based on our perception numerous individuals lean toward to utilize it instead of go to
the advertise put and shopping centers.
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